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MiBank is a banking and financial
service that is located in Big Rapids

make a major impact on digital
banking through the launch of a new

Jm®@MiBank@gmail.com

"During a visit online or in-person, our bank
experience has the highest standard of simplicity,

Values:

Thanks for allowing me the
pleasure of showcasing this app
design! In this presentation | will
be covering my process from
beginning to end involving how |
Implemented ideas, utilized
feedback and created a user
friendly banking app using

gamification methods/principles.

MMMMMM
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Initial brief & approach

"The Board members of MiBank in Big Rapids

M I Ba n k I n B I Ra Id S has determined that user experience design can
be the primary differentiating factor from their

competitors. You must research, design, and

recognizes the strategic

What does the concept stand for? How does it

im pO r ta n C e Of U X d eS | g n | n work together with the client's brand identity and

their values?

setting them apart from g o Db ot s s
CO m pet I tO rs. M y 3 p p roa Ch g;emb;;:;saggitm olatforms, such as their website
will be to ensure the UX Is

INtultive and innovative.

Try Pitch lo24
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FIMELINE

MIBANK

NEXT STEPS

Company values

ty

Clar

o
<

Delight
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PROCESS MIBANK

N
Phase 1: Discover M I |
! {/ = A \: .
i5 +fu_ Py 3 VE' 0
3%@%@1@ ‘ 6/ : RESHKCH q W/ € ‘1

Dunng visw- | OVN Reson &

| TAEGﬁﬂ!\G PEIM/%EID‘
S O “YoU have-ts deeply Undevstand 4h Eesemmh k - - - -
HOULD HAVE... NERETER R ota DL T e T ez | started out with a mind map to help visualize what | was

able to be alkle+o 9ef 1d OP{JnePO\V’fS‘H«th are. \on- esggmm\ . . . . : :
Af | QHES'B'Q-ANDARD# > SIPLLTY EA/To UnoeeTaN o8 Do - STEVe JoBS working on and to organize the information into different

> CLARTY  BEING ColseeNT/INTELIGIRLE. A e CAMFCATION ' ' '
e e e clusters. | highlighted areas around the map to emphasize

usev exdpPeniences, . .
the importance of the subject matter.

7@ AS SoaN AS WHENSVER cp ReqUReD

Sinpcay ol m:::mr

ACCESS T0 TOOLS & BANKING ATy
What did | learn from this? By organizing the information
IN such a way, | was able to narrow down what it was |
needed to do and lay out all my thoughts and ideas into
one general area.

My observations: Consider the competitor's approach,
app needs to be both reliable & fun, and the targeted

r : -7-: V -_\ s /’ - ﬁl S k] -
STRISF  AFRM BEEr ] TH SOYETH! L PROVIDING SEzVaCEa.TGAL .
- KNOWIEPGE FACTS, IR0, £i4K ,JQU/EEDB/PE&M VA £DvcAion] LISRS % DEVICES o= W:* segments are college aged young adults #1 and middle

neAl. FRINCIFIES THAT Govery BEHAVIOR e consiogi: PHoN
< gggm;wwwaa DAL EZEETING N Deﬂém;ﬁ&z/ffeuﬂﬂao‘e7£TWNWAW£7 Tasler/ DesiToP ageei peopie e
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RESEARCH MIBANK

Understanding the competition

Competitors:

Where does this function/ MiBank competitors are numerous
. Ve st and most of them offer user friendly
Accounts Why did | do this? What did navigation and clean interfaces. Their
approach seemed straightforward to

I find out?

me in terms of design decisions and
layout of the key features mentioned
below. The main takeaway | received

|
from observing their methodology is
O ' I n that efficient user navigation is key.
Where They Lack:

Many of the banking apps shown to
the left are kind of outdated now.

o | did some mformatpn gathering on other competitors s o 2l el [t Sy o
EEs such as Chase, Huntington Bank, etc. and | discovered the early 2010s and the user flow is
_ often more detailed than it might need
their approach to Ul and observed what | thought was to be.
WOI’kIﬂg versus what was NOT vvorklng. Another aspect to mention is lack of

originality. Many of the apps look
decent but lack 'delight.’

O

oipay. From that information, | gathered PNGs and JPEGs and
arranged them on this grid from FreeForm. The brief had 9 Fe eatures/ Components:
required interactions/features | needed to include in my |
_ - Lock/unlock credit card
wireframes and mockups. - FICO® score
- Manage accounts
_ _ _ _ _ : Send. money to recipient
| arranged each one into different categories with different ‘Receive money
_ - Mobile check deposit
colored sticky notes and was able to better understand the - Seourity center/score
functionality and design decisions others had made. eyl

Ty fkeh 024 PAGE 08
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INTRODUCTION PROCESS BRIEF RESEARCH 1A CONCEPT DESIGN NEXT STEPS TIMELINE

GENZ V5. GEN X

3+ do our Users wont-or feed?” e
WHAT MA
WANT:

Ms Solions
il have BiGeep Neegs g, Want things 4o be safe &

| Wank-+o access Mavetools that fit MY Vibe,man
SiMPle
MIDDLE AGED (M4)
FVIgore Aged haVe [Yore Hnaacia | 10 DISSATISHATION,

SoUNG ADUETS (YA)
0bli9ortipps. —NE€eD RELARLS Feapes

5= CUgTGMm UAV PERsONALIZATON
— SDUCAT- RESOURCES

YoUNG Apus (Ya)

1r ¢ dVIAPAD LUt 0P

;uaqM dSle HOPY pobY 31pPIW Y YoM vout
WA HP 24 Helw SHm HNPY BUNOA v $oYM

MIDDLE AGED (MA) - & @’ -~ )
WHAT BorH - wn;%

HATES e
_—Z— onlerge — oo — APy

T ) f\}sW?%M/éﬁS/ €1C.

— LACK OF BUDGETING T22LS

NOF having buddefinotorls
huHs Young Advits that Aeed fhese
[esolrces,
wﬂaﬂ%@

Proﬂfifl’HYorﬂhL all.,
- ACK oF /?EWEEMENTPMA/NM TRUST
- LIMITED MoETGAGE & Lo @ ' 4
REPAYMENT, JUAAGYENT ecun

o ZFACIOR AVH.  Detect |DENTITY THerT &

M._ : B"Mﬁm - sl ol 47/ loW/Ces sewjesare Mave_

nke budoet fiteady
7 A/ANT [SIVE SASY Abilly 10 ‘[—QMPOYQWYdef\CHV de/ﬂc%a#ﬁ
‘i B sy o ?wp ffgﬁig W/Ef OMPIEXTES & Payent Cavd dfifmed W"W Seament-

TS 7N

Ty Biksho 024

MIBANK

user
Feedback

Next, | created this user feedback diagram that included
research from KMS solutions. KMS is a business consulting
firm that had survey information regarding user preferences
by demographic level (In this case, age). It revealed their
pain points and must-haves In digital banking.

Underneath each flap are strategic insights.

PAGE 09
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RESEARCH

Ethnographic Research

| then gathered that information and
created user profiles with very
specific personalities, goals, and pain
points. This was in order to further
empathize with the users and to
highlight the needs that one segment
has over the other.

Andres:

Andres is a 22 year old college

student/grad from Lansing, Michigan.

He Is tech-savvy and accustomed to
seamless digital experiences. Andres
part of Generation Z and grew up
with technology.

Jessica:

Jessica is a 34 year old technical
recruiter and mother of two from
Novi, Michigan. She is a busy
professional and needs tailored
mobile experiences due to a
demanding career and family.

Try Pitch 024

About Bio

E Andres, Archetype Andres is o 22-year-old young professional who is new to banking and eager to
. 22 years old manage his finances efficiently. As o recent graduate, he is tech-savwy and

n Male accustomed to ssamless digital experiences. Andres is looking for a banking opp

M college student
I3 Lansing, Mi

finoncial needs.

Goals

smoothly and efficiently.
« Desires to make gains in his averall
financial savings goals .

Personality

« Care free, likes being able to
effartiessly access things without
time restraints.

- Pretty go with the flow personality
and an avid gamer.

Pain Points

= Lack of intuitive design. Does not
wont cluttered or confusing
interface or poor usar nav.

* Unclear instructions in the
onboarding process.

What she wants:

» Waonts a seamless onboarding process
that can help him set up an account

that provides o user-friendly interface, accessibility, ond features that cater to his

Motivations & Limits
Budgat.
subjective Impressian -
Branding ®
——

Artwork storytelling

Technology

Intemet .
Social Media .-
Onling Shopping

Mobile Apps

sSsica

-Efficient account management including quick

access to account balances, etc.

-Security and time saving features are important.

PAGE 10

MIBANK

Anares

What he wants:

-Wants a seamless onboarding experience that

can help him set up account smoothly and
efficiently.

-Desires to make gains in financial savings goals.

About Bio

Jessica is a 34-year-old tech recruiter and mother of two who values efficiency in
managing her personal finances. As a busy professiondl and mom, she seeks a
maobile banking experience tailored to meet the needs of a middle-aged woman

[8 Jessica, archetype

B 34yearsold
n Female

. ) with a demanding career and family responsibilities.
m Technical recrmten' morm
L2 nNovi MI
Goals Motivations & Limits
« Wants efficient account management .

Budget
including quick access to account 9

balances, etc.
+ Security and time saving features are
impartant components for her,

Subjective Impression

Branding .
Personality P
Artwork storytelling
» Constantly pressured and busy but
has a generous parsonality toward
those aroun d her.
+ Because of the stress, she wonts Technology
an on-the-go experience.
Internat
Pain Points Sogial Media ®
+ She is most concernead about her ._
safety and the risk of financial info online Shopping
leciking out.
+ Lack of time saving features and o .

Mobile Apps
nan-intuitive design process. PR
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LINLISUIAL CARD ACTANTY

IR B R M s

WHAT ARE WOUR

EARH POINTS BY

ADVAHCED {SLPER

Try Pitch 024

SAVERI

FOCUZED

GET STARTED

LSER WELCOME PaGE

PAYING BILL ON TIME

CHECKING CREDIT
REPORT

AFPLYING FOR LOwAMN

EDUCATION FUND | +32}

COMPLETIMG BCCOUNT

TRANSACTION HOTIFICATIZNSG

HISTORY

LEARM FIZD

ASOIRILE CrE

DERDEIT

CHALLENGES:

LIHLOCK
RADGE MORTOAGE

POINTS EARMED:

FRVESTMENT
HOCOUNT

ACCOLNT DAEHEDARD
RETIREMERT

OFTIONS

MIBANK

User Flow
Diagram

The next step in the process is to develop diagrams or charts

explaining the information architecture of the app we are seeking
to design and deploy.

By covering all bases, we can effectively make decisions on
where certain features should go and why they belong where
they belong. It is also a critical step in identifying the user flow
process. Was it confusing? Did we get stuck? How do we
improve on that? These are the questions one asks in this stage.
It is also where testing and user feedback is most valuable.

Ultimately, | made a rather confusing user flow diagram that was

meant to arrange all the components in a systematic way but |
later scrapped that and made alterations to the diagram.

PAGE 14
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App structure & layout

HOME

Header
Accounts
Transfer button
Deposit button
Pay bill button
Transactions
FICO Score

Footer

Try Pitch lo24

PROFILE

Header
Image

Change photo

Change password

Forgot password?

Notifications
Settings

Footer

MY ACCOUNTS

Header

Image

Accounts:
Checking

Savings

Cards

Transaction history

Footer

SERVICES

Header

Zelle (connect)

Cash app (connect)
FICO® score

Mobile check deposit?
Currency exchange
Rewards

Footer

PAGE 14

SECURITY

Header

Content

Quick scanning system
Security score
Lock/unlock cards
Report activity

Alerts

Footer

MIBANK

CONTACT

Header

Form
|dentification:
Name
Reason
Report activity

Footer
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RESEARCH MIBANK

'‘Beauty and brains,
pleasure and usapillity-
Should go hanc
hand.”

— Don Norman

Try Pitch 024 PAGES
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Phase 2: Design

The visual direction | am
going for Is one that

prioritizes the 'gamification

framework’ in an
application (delight) that
can simultaneously
accommodate a normal
user experience (trust).

Try Pitch lo24

"The proposed changes in MiBank's online image
are driven by the need to modernize the digital
experience while staying true to the bank's core
values. By incorporating a user-centric approach,
community engagement features, and educational
resources, we believe the updated design will
strengthen MiBank's online presence, attract a
wider audience, and reinforce its position as a
trusted financial partner in the local community.

| look forward to collaborating with MiBank to bring
this vision to life and create an online platform that
truly reflects the essence of your institution.”

What is Gamification”

The application of typical elements of game playing
(e.g. point scoring, competition with others, rules
of play) to other areas of activity, typically as an
online marketing technique to encourage
engagement with a product or service.

MMMMMM
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CCCCCCC

The concept

| want to start with a
personalized onboarding
process and then allow
the users to set financial
goals for themselves. This

IS what can really make
my bank into MIBANK.

Try Pitch lo24

When designing this application, my main thought
process was to make the experience as enjoyable
as possible with a quick onboarding process that
could match or personalize with a users' goals. For
example, the mode (advanced, focused, and
beginner) can fit the user in an interface that best
suits their individual tailored status.

If they want a screen that is less cluttered with
prompts and game features, they can select a
mode that focuses on the essentials or one that
specifically hones in on more advanced needs that
beginners don't typically access right away like
Investments. This was implemented due to
research that suggests that young adults need
access to financial education whereas, older adults
report needing more specified accounts available
to them.

The key takeaway is that everyone's needs are
different so this was an approach to allow users to
create their own journey much like a video game.

MMMMMM
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CONCEPT

Look ¢ feel

| started off creating 'wireframes' that
were probably more intricate than they
needed to be and designed It In such a
way to understand the user navigation
path and how the prompts would
Impact the user journey.

Welcomel

The look and feel of the app was meant
to be minimalistic to accommodate all
users and to add to the element of
delight mentioned in the project
description, there are pop up reward
cards to motivate the user to progress
through the app as if it were a game.

The bill pay feature and the overall
appearance of the main page needed
to be overhauled as it may have looked
overly detailed and the whole purpose
of the look | was trying to convey was a
look that was clean and effortless.

Try Pitch 024

/A

% MiBANK

What are What mode?
your goals?

You've You've
Unlocked o Unlocked
15X Jewel 20X Silver

PAGE 16

&

,e
Earn points

You've
Unlocked

10X Gold

MIBANK
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DESIGN "

Color palette

TEAL
HEX F3A931

R 254
G 230
B 74

PURE WHITE

R 252
G 250
B 244

SPACE GREY

HEX 969696
R 150
G 150
B 150

Strateg Te

Try Pitch .
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DESIGN MIBANK

What are

Welcome. Register

Register Verify Code ,
your

& MiBANK

Where do How much Would you
you want to | do you want @8 like to be
(o

W

You're all set,
Andres!

Start your journey

below...

Try Pitch 024


https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=e3a3dae3-e011-4e25-8738-2ba57ccbf6b9&utm_term=PDF-PPTX-lastslide&ad_group=control

DESIGN MIBANK

Welcome, Andres! *’G
- ©

Andres

Profile

J I P
(Goal: $1,000) 6

< >

Try Pitch lo24
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DESIGN MIBANK

< Congrats!

< Pay Bills

Welcome, Andres! Welcome, Andre

0 H&H Housing

$200.00

Fayment Armount Total:

$200.00

JEM Plumbing

Warning! $100.00

Eill cug termarras Tor HEM Hougirg

Pay fram

Speadway
£30.00

$300.10

(Goal: $30HK)

Total Balance Down (50%)

$500.10 &

[Goal: $x0)

O5®

Transaction was
successfull

Payees Add Payee

-

= ATA&T -05895
ATET

Transfer

Confirm

Try Pitch o

24
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DESIGN MIBANK

< Congrats!

< Transfer < Transfer <  Confirm <  Confirm

Welcome, Andres!

%

oy

Choose account e VISA ®EEE vEEE B ED Bt sessessepgrgg o o T FTEL

Choosa beneficiary

g

Erily

Ermiily

4

Warning!

Uinusual achvity on @ccownt ending in §7E8.

Boby Eitting Siit
Total Balance Down (70%)

$300.10 £

(Goal: $X0XX)

QIEZALGTESINE

Transfer was
successful!

Fromm Andras

Fromm Andres

50

Lf]

Save to dirsctary al beraliciary

Canfirm

Try Pitch o

24
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DESIGN MIBANK

< Congrats!

< Transfer

Welcome, Andres!

Transfer was T;;?;O1

successfull (Goal: $1,000)

Total Balance

$250.01

Goal: $1,000)

 Howdallevelup?
anfirm

Ty fkeh 024 PAGE 20
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Welcome, Andres!

Total Balance Down [B85%)

$250.01

(Goal: $1,000)

Depasit

Try Pitch 024

< Deposit

Choose accoumnt W

D Mobille check deposit

DESIGN

<

Mobile Check
Deposit

= NIRILTY N VR

< Deposit

Deposit Ta:

MIBANE [BIG RAPIDS)
Bank Account (¥

Available Balance; Y

| $200.00

PAGE 20

<{ Congrats!

e —

’ -

Deposit was
successful!

MIBANK

X

You've
Unlocked

25X
Bronze

4/10 LEVELS COMPLETE

How do | level up?
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DESIGN MIBANK

{ Services <

Zelle

< Accounts < Accounts

What is a Fico

You are up 10% in your
savings goals! % 5,566.55

Checking

Ascournt 1500 8938 5456

FICO® Score

RErsons cre

Transactions

Savings

Try Pitch 024
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DESIGN .

<

What is a Fico
Score?

< S ecurl ty "..."'...-".;_':'_:- cColimne ] An d res !

G=F
Andres MNo threats identified

95% Excellent

Lock/Unlock Cards:

Andres

wees B245

Pay Bill

Try Pitch 024 o
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CONCEPT MIBANK

Summary
I |
Well, that was a long journey! | hope you enjoyed < DEDDSIt < Cungrats.
it. The key emphasis in designing this app was to ve rﬂfy COd a
deploy the gamification process in creating a Choose accaunt
unique experience that utilizes the users' needs o
kMobile check deposit

i

-
”l-
L

Beyond all the theoretical rewards that are
generated for the user, the app also serves the
purpose of obtaining information in a quick and
easy way and is meant to be customizable to

connect with third-party lenders. Deposit was

successful!
The design is meant to be minimal and yet

elegant in its look and feel. The design is meant
to appear elicit a rewarding reaction in users in
both its functionality and appearance.

Do | have any regrets? A few certainly, but not
enough to ruin the overall concept creation and
implementation of this design.
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TIMELINE MIBANK

Timeline

DISCOVERY

VISUAL BRAND AND EXPLORATION

BRAND GUIDELINES

APRIL MAY JUNE
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